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to Dallas, we hope they will have \ | WASoe \ | WY, 7, 
i : ? Wi Yj Lif 


smokeless boiler systems to keep 
from smudging tke skyline. 
There are nearly 70,000 spotless 
chimneys that guard this city’s 
pleasant atmosphere. 


7 


QUIET....our neighbors will be glad to know that 


this new building of ours, with its 1,000 
tons of steel, will be SILENTLY WELD- 
ED. 





We work to cut down noise in every way 
possible, for people’s comfort, good sleep 
and peace of mind. The clatter of fuel 
trucks is almost abolished, and not a single 
ash can is necessary in the city of Dallas. 








Wi: BELIEVE one of the 
Trinity tributaries used to run 
through the neighborhood of 
Jackson and Harwood Streets, 
because we have had to dig 
deeper and pump more water 
in making a foundation for 
our new house, than anyone 
else we know. 








We had to scoop down 40 feet, , = a Le Z LZ x : ao > Teor! 
with drag line and clam bucket, = : oem 2 ae 
before we struck rock, and 


water was everywhere. This is one of Mr. Guy Cahoon’s drawings of the Trinity River Reclamation. 








This new building of ours, 
which will make a modest tower on independent fields. It runs 1,000 B.t.u.’s 


your famous glistening skyline, will per cubic foot, with low flame velocity. 


take care of the largest city gas business Ask our ENGINEERS for heating in- 


in the South or Southwest. formation in installations old or new. 
Dallas gas comes into town from FIVE Telephone 7-6381. 


The Dallas Gas Company 


Obtaining Gas from 
The Lone Star Gas Company 


Producers and Transporters of Natural Gas 























The State Capitol, Austin, Texas 


Ross Sterling for Governor 


It is for the people to decide whether they want the reins of our 
State Government placed in the hands of a truly great business 
man who, throughout his honorable and useful career, has always 
been in the forefront fighting for those fine things that help to 
place Texas in her rightful place among the other progressive 
states of the union. 


ROSS STERLING is a man whose every thought and act has been 
for the advancement of the people in securing the blessings of peace. 
prosperity and culture, and if elected to the exalted position of 
GOVERNOR will truly reflect honor upon his native state, and 
our patriotic people can feel secure that nothing will be done that 
will lower the estimation of TEXAS in the minds of the English 


speaking world. 


A VOTE FOR ROSS STERLING IS A VOTE FOR TEXAS 


Vote For 


Ross Sterling for Governor 
August 23rd 
(Political Advertisement—Paid for by Dallas Friends) 
nee 
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.-ask your YandE’ Mant 
for a correct floor plan 
oo 








ERE is a service which costs you nothing, yet 
may be extremely valuable to you. 

Phone for your “Y and E”’ Man. Let him pre- 
pare a plan of your office showing its present 
arrangement. 

“Y and E” experts will study this plan and 
present you with a new one drawn to scale, in- 
dicating any changes that seem necessary to give 
you the best use of your present floor space. 

This is just one of the ways you may draw 
upon our fifty-year experience in the office field. 

By the way—when you see the “Y and E”’ 
Man, ask him to tell you about the new and 


better Steel Desks made by “‘Y and E.” 


1880 = 1930 


"FOREMOST FOR (Ugh FIFTY YEARS” 


Steel and Wood Filing Safes . . . Office Systems 
Cabinets .. . Steel Desks and Supplies ... Bank 
Steel Shelving ....... and Library Equipment 


DESK HEADQUARTERS 


Srewarr ()rrice Super (io. 


STEWART BUILDING — COMMERCE AT LANE STREETS 





Brancu Store, 104 S. Akarp STREET — BETWEEN Main anpD AkKarD 
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SceNE: Lobby of a downtown hotel. 
TmeE: Right this minute. 
CHARACTERS: Mr. Gloom Byrd, trav- 

cling salesman, and Mr. Bright Ray, 

ditto. 

INTRODUCTION: The subject of busi- 
ness conditions has been brought up, for 
some unaccountable reason. 

Mr. Byrd: I'll tell you, Ray, if times 
don’t get better during the next few 
weeks we will have to pull all our men 
off the road. We have already cut our 
advertising appropriation. 

Mr. Ray: My company has just 
doubled its appropriation. I don’t believe 
times are as hard as you think they are. 
I got a call from a man at Houston this 
morning and I am going down there 
today by plane to close a big order. 

Mr. Byrd: By plane! Say, my com- 
pany would have a fit if I were to turn in 
an expense account for an airplane trip. 
They have cut our travel expenses to the 

ne, 

Mr. Ray: This is a rush job. It costs 
only a few dollars to go down by plane 
and the order can be mailed out by air- 
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Hard Times 


A One-Act Playlet 


...in which the two mental attitudes 
of Mr. Gloomy Byrd and Mr. Bright 


Ray contain a witty sermon on our times 


Ree 
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mail tonight and be in the office at Chi- 
cago tomorrow morning. 

Mr. Byrd: I wish I could land some- 
thing big. I lost a good order the other 
day to a bird from Fort Worth, and the 
only reason I could get from the man 
who placed it was that the Fort Worth 
firm’s company was more prosperous 
than mine. A heck of an idea, that. 

Mr. Ray: How did he know that? 

Mr. Byrd: I don’t know, except that 
my firm wrote him the other day about 
an account that ran over a few days, 
saying that because of the hard times the 
credit department had been instructed to 
demand immediate payment of accounts. 
The other fellow’s firm agreed to carry 
the customer a month longer until he 
could make some collections. 

Mr. Ray (sympathetically): Too 
bad! By the way, what did you do last 
night; I looked for you. Wanted to get 
your ideas on some new stuff we are 
putting out. The company wrote me to 
get local suggestions wherever I could. 

Mr. Byrd: Boy, I had a real night 
last night. Lost ten dollars in a poker 


‘ a Coerverdeetongwire 
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game. But what is the idea of putting 
out new models now? We aren’t going 
to put out anything new until we get 
rid of the stuff we have in stock now. 


Mr. Ray: We haven't anything on 
hand now. Our factory has put on two 
hundred extra men to handle the new 
machines. If they go over good here we 
are planning to expand into the South 
American territory and I may be the 
representative there. Bet your life I will 
do all I can to put them over here. 

Mr. Byrd: My company is closing up 
several of its branches in the United 
States and the managers are being put 
on the road. They have cut my terri- 
tory down to where I can’t make a liv- 
ing any more. 

Mr. Ray: Say, why don’t you suggest 
they give you all of Texas and open up 
a factory branch in Dallas? You wouldn’t 
have to make the long trip back to Chi- 
cago then, and you could go anywhere 
in the state over-night. 


Mr. Byrd: Make suggestions tu my 
(Continued on page 14) 
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PLAYGROUND AND PARK SCENES tho 
Dallas parks and playgrounds, well distributed throughout the city, providing ample facilities for rar 


a great variety of sports. 
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"Buy It 


Now” 


Newspaper Campaign to Quicken 


Circulation of Dallas Dollars 


By JULIAN CAPERS, Jr. 


The first seven months of 1930 have 
proved a rather unhappy time for 
American business. 

Throushout the country, business 
men, editors of business publications, and 
economic authorities have agreed that 
this is true. There was considerable 
whistling on the part of business to keep 
its courage up during the first few 
months o/ the year, and the slogan “The 
country is fundamentally sound” has be- 
come a vaudeville joke. 

During the second quarter of the 
year, however, there set in what most 
level headed economic authorities agree 
was a reaction which was as violent as 
the foolishly optimistic sentiment that 
prevailed for a short time after the crash 
of the stock market last November. 
There followed an era of “smoked 
glass” gazing at the business situation, 
when gloom—as deep and thick as it was 
unjustified—tinged the business horizon. 

Taking the lead in a movement in Dal- 
las to return to a sane, sensible, middle 
ground of constructive, yet conservative 
thought in regard to the business situa- 
tion, The Dallas Times Herald, in mid- 
July, launched a vigorous campaign to 
offset the damaging public psychology 
which was obviously exaggerating and 
intensifying the atmosphere of depres- 
sion, thus delaying a return to normal 
business. 

The Times Herald campaign, based on 
a bit of homely philosophy expressed by 
former President Calvin Coolidge, adopt- 
ed as its slogan “Those Who Would Sell 
Must Buy”, and quickly became known 
as the “Buy Now” campaign. 

In a series of articles in its editorial 
columns, The Times Herald pointed out 
that in Dallas and the Dallas trade ter- 
ritory business, while frankly not nearly 
% good as during the extra-prosperous 
year of 1929, was considerably better 
than in most other sections of the coun- 
tty. In the heavy producing industrial 
districts, for instance, it was shown, 
thousands of workers had been tempo- 
rarily thrown out of employment by the 
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sharp reduction of production which 
manufacturers made effective. 

In Dallas and the Dallas trade terri- 
tory, figures from the United States cen- 
sus bureau showed, unemployment was 
at a minimum, and no general policy of 
wage and salary reductions had been put 
into effect. 

President Coolidge in his article, 
pointed out that the great bulk of busi- 
ness volume in the United States re- 
sults not from the operations of “big 
business,” so-called, but from the ordi- 
nary, every-day routine purchases of 
food, clothing, household equipment, 
motor cars, and amusements by the av- 
erage American family. 

He cited the fact that suspension of 
these day-to-day purchases resulted al- 








DALLAS 
Dallas, a city blessed, | 
With Business rife, 
Throbbing with life— 
| Heart of the Great Southwest. 
| 





_— 
most immediately in a sharp upset to 
the economic structure, causing lowered 
production, unemployment, and other al- 
lied evils which in turn, piled up the 
economic pressure in a vicious circle. 
He urged that those persons through- 
out the country who were employed, 
whose salaries or wages had not been re- 
duced, and who were living normal lives 
economically to guarantee the mainte- 
nance of these conditions for themselves 
and their neighbors by continuing a nor- 
mal program of purchases and payment 
of debts. Heshowed that the continu- 
ous circulation of small money among 
average family buyers exerts tremen- 
dous economic influence upon the na- 
tional life, and urged the immediate 
purchase, by those who could afford it, 
of needed articles, and the prompt set- 
tlement of debts. 








nhl 





Building around this thought, The 
Times Herald campaign centered in Dal- 
las and the Dallas trade territory, 
sought to disseminate this economic rea- 
soning, and threw all of the power and 
influence of its editorial columns, its ad- 
vertising pages, and other publicity me- 
dia behind the campaign. 

Fifty poster boards, many of them 
electrically lighted at night, bearing in 
bold type the legend, “Those Who 
Would Sell Must Buy,” were placed at 
strategic locations throughout the city for 
a 30-day display; thousands of window 
streamers, motor car windshield stickers, 
and other display material were posted 
in their windows and stores by cooperat- 
ing merchants. 

Radio talks, voicing the sentiment of 
the campaign, were delivered by half a 
dozen prominent citizens, including an 
opening address by J. Ben Critz, new 
general manager of the Chamber of 
Commerce, and Alfonso Johnson, direc- 
tor of the Chamber’s Trade Extension 
Bureau. 

Declining commodity prices were 
urged as another reason for the imme- 
diate purchase of needed merchandise, 
and merchants of the city cooperated by 
offering specially reduced prices and ex- 
ceptional values. 

While no accurate check can be ob- 
tained of the effectiveness of such a cam- 
paign, interviews with local merchants 
who lent their cooperation to the cam- 
paign revealed that they believed the 
movement had had a distinctly stimulat- 
ing effect upon the sale of merchandise 
at retail in Dallas and the surrounding 
territory during late July and early 
August. 

“We found that the ‘Buy Now’ cam- 
paign met with a most favorable recep- 
tion from merchants and business lead- 
ers in the trade territory,” said Mr. Tom 
Gooch, business manager of The Times 
Herald. “We received favorable com- 
ment from hundreds of them, and many 
indicated that they believed the cam- 

(Continued on page 22) 
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Important News of a Growing City 
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New 


New Manufacturing Plants - 
Wholesale and Distributing 
Retail - - - «- - 
Miscellaneous - - ~- 


INDUSTRIAL SUMMARY 
for JULY, 1930 


Concerns 


Branches of Sectional or National Concerns 


Previously Total for 


July 
9 1 
19 108 
18 98 
25 140 


61 
ze 


397 
129 


Reported 


Year 
60 
127 
116 
165 
458 
151 








1929 
+ $265,365,726.24 
220,677 ,360.88 
243,485 ,065.89 
228,307,179.67 
216,624,833.08 
195,818,474.36 
216,056,756.41 
220,008 ,508.00 
261,650,607.88 
305,794,072.78 
242,138,337.39 
265,860,631.04 


January 

February . . 

March ~~ . . - 

April - . 
ay e ° ° 

June 

July 

August 

September 

October 

November 

December 


Total - ° ¢ $2,881,787,579.62 


BUILDING PERMITS 
1929 
880,453 
467,022 
»708,728 
»294,212 
550,880 
469,550 
416,940 
501,331 
768,992 
,651,175 
$31,217 
532,714 


January . - - 
February 
March 
April 
May 

June 

July 
August 
September 
October 
November 
December 


Total (Dallas proper) - * $15,157,796 


66,401 
66,480 
66,520 
66,601 
66,652 
66,681 
66,711 
66,764 
66,802 
66,831 
66,851 
66,880 


January 
February 
March 
April 
May - 
June 

July - 

August 

September 

October 

Noverhber . 

December - - - - - 


*Includes Public Utility Construction. 





GAS METERS 
1929 


BANK CLEARINGS 


1930 
$207,852 ,872.08 
177,426,932.40 
190,336,355.97 
173 552,526.66 
169,373,159.89 
161,405 ,438.23 
160,236,652.31 


1930 

$ 535,830 
589,012 
795,645 
1,034,935 
569,997 
664,975 
1,314,702 


1930 
66,909 
67,048 
67,099 
67,041 

67,090 
67,111 
67,142 


WATCHING DALLAS Grow 


Month by month, in this column, will be recorded the growth of Dallas 
as shown by the available statistical information. 


BANK DEBITS 


1929 
$287 ,306,000 $ 
235,300,000 
271,141,000 
248,497,000 
233,971,000 
217,138,000 
223,645,000 
237,562,000 
267,390,000 
334,837,000 
283,386,000 
293,643,000 


$3,133,816,000 


1930 
249,792,000 
210,891,000 
280,475,000 
237,646,000 
204,548,000 
192,763,000 
188,529,000 


POSTAL RECEIPTS 


1929 
328,109.57 $ 
326,162.35 
357,601.65 
325,033.60 
345,126.00 
295,462.39 
298,382.42 
325,046.00 
346,611.40 
392,430,17 
355,921.10 
429,275.32 


$4,025,062.35 


TELEPHONES 
1929 


68,752 
68,752 
68,902 
68,962 
69,021 
69,048 
69,113 
69,180 
69,230 
69,264 
69,294 
69,301 


1930 
329,647.47 
327,262.42 
327,534.36 
334,307.28 
322,891.54 
299,792.10 
285,853.18 


1930 
69,340 
69,390 
69,440 
69,492 
69,536 
69,552 
69,601 
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Conventions 


September brings a number «f valuable 
conventions to Dallas, two of them ly. 
ing national in scope. The list on file 
with the Convention Department of the 
Chamber of Commerce is as follows: 

Sept. 3-4—Southwestern Association 
of Nurserymen. 

Sept. 11—Southwest Gener.! Electric 
Supply Company conference. 

Sept. 16-18—National Association of 
Postal Supervisors. 

Sept. 24-26—Supreme Council, Scot- 
tish Rite Masons, Southern Jurisdiction, 

Sept. 26—Texas Synod, Presbyterian 
Church, U. S. A. 

Sept.—Texas Ass'n. of Circulation 
Managers. 

Sept.—Texas Confederate Veterans, 

Sept. or Oct——The Glidden Com 
pany, sales conference. 

Sept. or Oct.—Second district, State 
Business and _ Professional Women’s 
Clubs. 

Sept.—Vacuum Oil Company, _ sales 
conference. 

Sept.—Texas-Louisiana Tariff Bureau. 


Dallas Firm Gets Large 
Order 


The new buildings at Randolph Field 
being erected by the United States Army 
are largely built of Heath Cubes man- 
ufactured at the South Texas plant of 
the Fraser Brick Company, Dallas. 

Orders to date total 327 carloads 
which is said to be by far the largest 
contract for structural clay tile ever 
placed in the Southwest. The Fraser 
Brick Company is licensed to manw 
facture the Heath Cube in Texas and 
adjoining states. 


From agricultural to an urban state is 
the result in the past decade of popula 
tion migration townwards. — Including 
only incorporated towns, Stuart Mc 
Gregor, statistician for the Dallas News, 
calculates 55 per cent of Texas’ popula 
tion is now living in towns and cities. 

Bees 


On the Census Bureau basis of it 
cluding only those in towns «f 2,500 
population or more, the state’s ur}an pop’ 
ulation is estimated at 48 per cent. In 
1900 it was only 17.1, in 1910 only 24.1 
and in 1920 it was 32.4 per cent. 


DALLAS 
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Passenger Airplane Schedules 





Southern Air Transport 


Division American Airways, Inc. 
Ft. Worth Nat’l Bank Bldg., Ft. Worth, Texas 
Dallas—Fort Worth—El Paso 














TEST EASTBOUND 
.” Six- sviniananeniel Cabin Planes Read Up 
TABLE 5 E 

Daily Miles Standard Time Daily 
12.00 NN 0 Lv Dallas _.. . Central Time) Ar 2.45PM 
12.25PM 30 Ly Fort Worth (Central Time)... Lv 2.25 PM 
1.25PM 121 Ly Breckenridge ....(Central Time)..........Ljv 1.30 PM 
2.00PM 177 Ly Abilene.. .. (Central Time) —_._. Lv 12.55 PM 
2.30PM 218 Ar Sweetwater, ‘Lunch. (Central Time) -.._. _Lv 12.25 PM 
2.30 FM 218 Lv Sweetwater. .....(Central Time) -._.._-Ar 12.05 PM 
3.20PM 281 Ly Big Spring... (Central Time)... Lv 11.25 AM 
3.45 PM 325 Lv Midland... (Central Time) -.__.. _Lw 11.00 AM 
5.15 FM 581 Ar El Paso (Mountain Time)... Lv 7.30 AM 





Dallas--Fort Worth—San Antonio—Brownsville 


























sag Soke — D Five-Passenger Cabin Planes N “Late D 
ae” TABLE 6 a 
Dail Miles Central Time Daily 
9.15 AM 0 Ly Dallas _. sats es _.Ar 7.20 PM 
940 AM 30 Ly Fort Worth... a Lv 7.00 PM 
10.40 AM 118 Lv Waco. ee ; .....Lv 6.00 PM 
11.40AM 209 Lv Austin... : , _.Lwv 5.05 PM 
12.45PM 292 ‘Ar San Antonio... ' Lv 4.15 PM 
1.15PM 292 Lv San Antonio Ar 3.55 PM 
2.45PM 420 Ly Corpus Christi : ....Lv 2.30 PM 
.30 PM ; 551 Ar Brownsville Lv 1.00 PM 
Dallas—Houston 
SOReat Down Five-Passenger Cabin Planes - OFRead Up D 
iE TABLE 7 at 
Daily Miles Central Time Daily 
2.45 PM 0 Ly Dallas == Re ree Ar 1.40PM 
3.10 PM 30 Lv Fort Worth _........ Ssieakote ..Ar 1.20PM 
4.10PM 118 Lv Waco .. as : cacasedusinestaccnget Sauna 
69° PM 293 Ar Houston Lv 10.30 AM 












Tulsa—Dallas 


SOUTHBOUND Twelve-Passenger NORTHBOUND 











Read Down Multi-Motored Planes Read Up 
TABLE 10 "2 
Daily Miles Central Time Daily 
5.15 PM 0 Lw Tulsa _.. aon ; _Ar 10.10 AM 
7.50PM 236 Ar Dallas Saee : _.Lv 8.10 AM 
815PM 266 Ar Fort Worth Lv 7.45 AM 








Delta Air Service, Inc. 


Monroe, Louisiana 


Fort Worth—Dallas—Birmingham 











EASTBOUND . . WESTBOUND 
Read Down Five-Passenger Cabin Planes Read Up 
TABLE 20 
Daily Miles Central Time Daily 
8.00 AM 0 Lw Fort Worth ___. ect’ Ar 5.45 PM 
8.30AM 30 Ly Dallas... : Lv 5.20PM 
SOOAM 115 Lv Tyler. ._ Lv 4.15PM 


10.35 AM 230 Ly Shreveport Lv 3.15PM 
12.15 PM 355 Lv Monroe —... Lv 2.00 PM 
1.35PM 470 Ly Jackson oe : Lv 12.15 PM 
3.15PM 620 Ly Tuscaloosa ; ae 
4.00PM 718 Ar Birmingham Lv 9.30 AM 





MidContinent Air Express 
1717 Tremont Street, Denver, Colo. 


To Wichita Falls and Dallas 








4.10 PM 0 Lv Amarillo (via W.A.E.) -(C.T.)_.Ar 12.05 PM 
6.00PM 105 Ly Wichita Falls (via W. A E. = .(C.T.)...Lv 10.00 AM 
7.30PM 285 Ar Dallas (via W.A.E.) —......... (C.T.)..Lv 8.30 AM 
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Southwest Air Fast Express 
Municipal Airport, Tulsa, Okla. 


Tulsa—Oklahoma City—Dallas 

















SOUTHBOUND Fourteen-Passenger NORTHBOUND 
ead Down Multi-Motored Planes Read Up 
TABLE 55 
Daily Daily Daily Mls. Central Time Daily Daily Daily 
AM PM PM AM PM PM 
8.00 12.50 4.00 0 Ly Tulsa é Ar 10.10 12.30 6.00 
9.15 2.05 6.10 110 Lv Oklahoma City Lv 9.00 11.25 4.50 
10.30 3.20 220 Ly Wichita Falls Lv 10.15 3.30 
11.40 4.35 290 Ly Fort Worth Lv 9.00 2.25 
12.00 5.00 320 Ar Dallas seis -.--L4V 8.30 2.00 
NN PM PM AM AM PM 





St. Louis—Tulsa—Fort Worth 











SOUTHBOUND Fourteen-Passenger NORTHBOUND 
Read Down Multi-Motored Planes Re ad Up 
TABLE 57 
Daily Miles Central Time - Daily 
12.25 PM 0 Ly St. Louis er Ar 1.45PM 
4.00 PM 360 Ly Tulsa ae ; Lv 10.20 AM 
6.20 PM 680 Ly Dallas oar Lv 7.55 AM 
6.40 PM 710 Ar Fort Worth Iwv_ 7.30 AM 





Note—S. A. F. E. planes connect with TAT-MADDU x Air Lines at 
St. Louis. 


Wedell-Williams Air Service, Inc. 
605 Whitney Bldg., New Orleans, La. 


New Orleans—Shreveport—Fort Worth 











NORTHBOUND 2 ‘. SOUTHBOUND 
Read Down FivePassenger Cabin Planes Read Up 
“TABLE 70 
Daily Daily Mls. Central Time Daily Daily 
1.30PM 9.30 AM 0 Lv New Orleans Ar 5.00PM 12.00 NN 
2.30PM 10.06AM 95 lLwv Baton Rouge... Lv 4.25PM 11.00 AM 
3.30PM 10.47AM 214 Ly Alexandria Lv 3.45PM 10.00 AM 
5.00 PM 12.00 NN 333 Ly Shreveport. Lv 2.45PM 8.30 AM 
1.35PM 480 Ly Dallas .... lv 1.00 PM ; 
1.50PM 513 Ar Fort Worth Lv 12.40 PM 








Western Air Express 
113 West 9th Street, Los Angeles, Calif. 
Amarillo—Wichita Falls—Dallas Division 


EASTBOUND WESTBOUND 
Read Down Read Up 














TABLE 76 











Daily Mis. Standard Time Daily 
5.00 AM 0 Ly Los Angeles (W.A.E. Airport) (P.T.).. Ar 8.00 PM 
3.45PM 820 Ar Amarillo (C.T:) Lv 1.10PM 
4.10 PM 820 L,v Amarillo te: 7.2 Ar 12.20 PM 
6.00 PM 1000 L,v Wichita Falls Gb Lv 10.15 AM 
7.10 PM Lv Fort Worth._...........(C.T.) Ar 9.10 AM 
7.30 PM 1100 _Ar Dallas (Love Field) (C.T.) Ar 8.45 AM 








Los Angeles—El Paso—Dallas 
EASTBOUND WESTBOUND 
Read Down 











TABLE 77 
Daily Miles Standard Time Daily 
- 30 AM 0 Ly Los Angeles (P.T.) Ar 645 PM 
5.45 AM 116 Ly San Diego (P.T.) Lv 5.30PM 
6.40 AM 206 Ly El Centro. ~ CRF) Lv 4.20PM 
8.15AM 331 Lv Yuma_.. (M.T.) Lv 4.35 PM 
9.50 AM 421 Lv Phoenix (M.T.) Lv 3.05PM 
10.50 AM 505 Lv Tucson (M.T.) Lv 1.50PM 
11.50 AM 605 Lv Douglas. (M.T.) Lv 12.50 PM 
1.30PM 800 Lv El Paso. (M.T.) Lv 11.05 AM 
5.00 PM 1064 Ly Midland (C.T.) Lv 9.35 AM 
6.20 PM 1209 Lw Abilene -.. CC. Lv 7.50 AM 
7.30 PM 1356 Ly Fort Worth (C.T.) Lv 6.25 AM 
7.50PM 1386 Ar Dallas : CC. 72 Lv 6.00 AM 





Direct rail connections at Dallas for all points East and South. 
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EDITORIALS 


Handsomely Said 


The Fort Worth Record-Telegram admits that it is “learning to like 
olives” to lay aside the old Fort Worth-Dallas feud and be friends and 
neighbors instead. But the Record-Telegram has resolved to see the thing 
through: 








“There is no telling what one can accomplish with a little stubborn. 
ness of purpose and the necessary practice. We are entered ind ustriously 
on the necessary course of training. We are all Boy Scouts together. We 
shall think a kind thought each day while facing the east. We are hereby 
pledged to the effort until it becomes subconscious. After that, nature 
will take its well-known course. 


“Greater love hath no city than this, that it lay down its pet animosi- 
ties toward its neighbor. Can Dallas beat us at that? Echo answers, Not 
on your Magnolia Building nor on our thirteen-story passenger station. 
We are in favor of a plebescite. Let the Dallasites vote on a fitting 
epitaph for one side of a marker for the burial place of The Hatchet, 
while Fort Worthians are selecting an appropriate one for the other side. 
The whole list of ancient grudges and prejudices should be long gone 
beyond recall by the time that ceremony is completed.” 


Now that is handsomely said, and Dallas would be churlish indeed 
not to acknowledge the spirit that prompts it. The two cities are admit 
tedly astonished to find that most of what has stood between them here- 
tofore has been without substance after all. In the presence of a cheerful 
smile or two the whole wall of division and cross-purposes has melted 
away. For a time we have, as the Record-Telegram intimates, a foolish 
feeling of an Alphonse-Gaston cast; but the folly is not that we bow to 
each other, but rather that we made aforetime childish faces across 
Mountain Creek. In time the stiffness of the bows will be gone and we 
shall nod heads instead. Dallas olives and Fort Worth chipped beef will 
mingle in many a picnic basket and business lunch hereafter. And the 
river that has reconciled us shall bear the commerce of sister cities on its 
way to the seven seas.—From the Dallas Morning News of July 16, 1930. 


Dallas Beach 


Dallas folks do not have to go to the seashore any more (or their 
beach lounging. The Dallas Park Board has provided a perfectly good 
beach at White Rock where swimmers may imagine themselves at a fa 
mous resort. True, the waves are not high enough for surf boards and 
the water does not have the salty buoyancy of the Gulf variety. but we 
have a beach just the same. It is located about a mile and a half off the 
Garland road on the northeast side of the lake. A 500-foot long by 12’ 
foot wide fan shaped slab of concrete juts out into the water and back 
of this is a sandy beach for lolling. This is the first step in parking White 
Rock lake, now that Lake Dallas has become the regular source of water 


supply. 
DALLAS 
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You do not hold your merchandise behind your back 






and ask your customers to guess what you have to 





sell, but if your store is not illuminated correctly the 






effect is the same. 










Light is one of the most efficient salesmen you can 
possibly have. It is unobtrusive, gentle and clear in 
the visual recommendations it makes. 
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Shadows, like dust, will hide your products and 
make them appear unattractive to the customer. 
That is the reason why progressive merchants every- 
where are taking advantage of the low operation 








cost of adequate light. 






: Lights should be installed from a plan designed 
By adopting adequate lighting a de- about the character of service they are expected to 







partment store increased its sales 29 i a g . . 

\ per cent. The original and improved fulfill. For this reason Dallas Power & Light Com- 
lighting systems were used on alter- pany maintains a staff of illumination experts to 
nate days for comparison over a perioa sili me h 1 Th ; h 

| of several weeks, outside influences \ assist In Making these plans. ere 1S no Charge. 

being carefully eliminated. Dial 2-9321 and ask for “Illumination, please.” 


Dattas Power « Licutr Co. 


Interurban Building 
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A Summer Housecleaning 


Conditions are without doubt better 
in Texas than in any other state in the 
union, and yet they are not by any 
means ideal here. There is a lot of un- 
employment and business is marking time 
in many lines; some firms have cut sal- 
aries, others are giving their employees 
some time of each month, without pay, 


By T. M. CULLUM 


while many of them have discharged a 
good part of their organization and this 
seems to me the most tragic, because a 
man turned loose today has very little 
chance of finding a job. Fortunately, cot- 
ton fields are going to offer temporary 
relief to thousands of our unemployed. 
The Texas State Fair will use hundreds 





Dallas Gets Tallest Building 
of Its Kind in the World 


Truly a “Sign of Progress” is the eighteen-story Dallas Power and 
Light Company office building now under construction, which when 
completed, WILL BE THE TALLEST ELECTRICALLY-WELDED 
SKYSCRAPER IN THE WORLD. 

The trend is toward welding in steel construction. Welding silently 
fuses member into member, making the entire frame work of one-piece 
steel construction—a stronger, stiffer structure. 


As sponsors of welding, the tried and proved method in steel con- 
struction, we will be glad to supply you with specific information on 
your next job, whether it be a two-story or a twenty-story building. 


«Before you build, know steel” 


MAGrER 


Steel and Machinery Company 
DALLAS 
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this Fall. But isn’t there something that 
every one of us can do towards seeing 
that every man has a job? I can’t think 
of anything so serious as a man who has 
a family who wants to work, but can't 
find anything to do. 

We are of course all interested in the 
very serious situation all over the coup. 
try, but what can we do? Isn't it the 
practical thing to clean our own house? 
We certainly can’t help the situation dj. 
rectly in some other states, but if we can 
solve it here in Dallas and the other fel. 
low can solve it in his city, then it will 
all work out. Here’s what I’m driving 
at: It is our job to see if possible that 
every man in Dallas has a chance to 
make a living here, and I for one am 
resolved to do my bit to this end—firs 
by giving preference in everything I buy 
to merchandise made in Dallas; next, to 
goods assembled in Dallas, and always 
to merchandise handled in Dallas. You 
may think lightly of this, but it means 
many a job when jobs are needed. | 
am going to stand for and use my little 
influences to the rushing of every need- 
ed improvement, both public and pri- 
vate, even almost to the point of ex 
travagance. 

In my own business, instead of dis 
charging men I shall try to work out 
with them some way in which they can 
make themselves earn their way. I shall 
not think too seriously about dividends, 
but will consider the obligation to our 
employees with full confidence that 
their loyalty and increased zeal will 
more than overcome any little sacrifice 
we may make during this temporary 
lapse. 

Ses 

Texas stands second among the states 
in rock asphalt production with a total 
of 320,931 tons valued at $946,003. It 
also produced 216,916 tons of pretro 


leum asphalt from its oil refineries. 
ee 


The largest zinc refinery in Texas i 
at Amarillo, located there because of 
the availability of abundant and cheap 
natural gas. 

See 

The largest single oil refinery. in the 
world is located at Port Arthur, Texas. 
(Authority: Manufacturers’ Record.) 

Ses 

Lavaca is probably the largest shrimp 
market in the world. Last year it ship 
ped out 2,500,000 pounds or enough 
to make 25,000,000 cocktails. 


DALLAS 
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Honor Dallas Photographer 


L. J. Higginbotham, Dallas commer- 
cal photographer, was appointed one of 
three judges to pass upon the merits of 
everal thousand commercial photographs 
from the Unit- 
ed States and 
Canada at the 
recent arnual 
convention of 
the Photogra- 
phers’ Associa- 
tion of Amer- 
ica. 
This honor is 
said to be one 
not lightly giv- 
en as fourteen 
gold medals are 
awarded by the 
three judges. 

Mr. Higgin- 
botham wis a pioneer in the movement 
to substitute fine photographs, both col- 
ored and black and white, for salesmen’s 
sample cases. He has been a member of 
the Chamber of Commeice for more 
than twenty years and is an active mem- 
ber of the Dallas Advertising League. 





































Our Favorite Tree 


The weeping willow was America’s 
favorite tree during the slump of 1921. 
Two years later prosperity was “here to 
stay,” if we may quote some sages. Dull 
seasons choked it off in 1924 and 1927. 
It bounded back in °25 and °28. But 
there are those who refuse to learn by 
these experiences . Today they wet the 
highways with their tears, bemoan the 
country’s hard straits, forget that this 
is the world’s wealthiest nation — one 
addicted to repeated cycles of effulgent 
optimism and inky gloom. The wise 
one sees today’s opportunity. The fighters 
take up its challenge and plan to seize its 
potential profits—Chicago Tribune. 












El Paso had the first cotton seed hull 
greens (golf) in the history of that an- 
cient game. Many golf courses in other 
parts of the United States where dry cli- 
mate and wind conditions make sand 
greens difficult to maintain are using the 
El Paso invention. 

Seg 


Texas with 5,421 is third among the 
states in the number of combines—ma- 
chines that harvest, thrash and sack the 
grain in the field, 














Five Texas cities are listed among the 
tinety-three “largest American cities” in 
the 1930 census, 
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NOISE! 


Noise—the clatter of typewriters, adding 
machines and other mechanical devices; 
the shuffling of feet and the hum of 
dictators’ voices grows in intensity in 
the average office because of hard reflect- 
ing surfaces of walls and ceilings. 


© ® 


Noise distraction breaks down nerve re- 
sistance, scatters attention that ought 
to be concentrated, increases blood pres- 
sure and is destructive to efficiency. 


@ © 
“Cut out the noise,”—promote health- 
ful, soothing, restful working conditions 
in your office with 
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S. W. NICHOLS COMPANY 


P. 0. BOX 1107 PHONE 3-2166 
209-11 EXPOSITION AVENUE 


DALLAS, TEXAS 
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Attorneys 
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Established in the Southwest 
Twenty-three Years 


AUDITS --- SYSTEMS 
TAX SERVICE 
Santa Fe Building Dallas, Texas 














Specialties— 
Corporations, Insurance, Machinery 
and Real Estate Practice. 
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VERYONE who directs a business must help di- 
rect public opinion. The public is fickle and its 
opinions change with moving thought. It is a 

constant battle of wits, determination and something 
more than ordinary fortitude. In a period such as the 
present the business man with the greatest foresight 
and the application of persistent advertising directs 
public opinion more easily in the desired path. 


FREE 


For those who like to dabble in mass psychology. 
the Southwest Printing Co., “More than Printers” 
are publishing a little booklet. It will be sent to you 
if you will mail the following coupon: 


MAIL THIS COUPON TODAY 


Southwest Printing Company ; 
917 Camp Street (the convenient location) 
Dallas, Texas 


Please send me FREE your booklet— 
TWO BUM STEERS and a GOOD ONE 
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Hard Times 


(Continued from page 5) 
boss! Say, he knows more about thi 


‘ business than all his salesmen put ty. 


gether. At least he thinks he does, pp 
sides, times are too hard to start any. 
thing like that now. 

Mr. Ray (rising): Well, I’ve got to 
write out a couple of orders and then get 
out to Love Field. See you in a day or 
two. Good luck. 

Mr. Byrd (settling more comfortably 
in his chair and gloomily surveying the 
crowds milling around in the iobby) 
Good luck! Yeah, I need it Haven’ 
had a break in six months. Broke my 
fountain pen the other day and didn’t 
notice it for a week. (Looks jealously at 
back of departing friend.) Lucky dog. 
Wonder how he does it? 

(CuRTAIN ) 


New Rail Line Delayed 


The Dallas Chamber of Commerce js 
in receipt of advice to the effect that 
the Interstate Commerce Commission ha; 
reopened the petition of the Louisiana, 
Arkansas & Texas Railway Company for 
permission to operate in and out of Dal. 
las. 

We are not informed as to just what 
the reasons for this reopening were, but 
will cooperate with that rail line in at 
tempting to secure a hearing at the ear’ 
liest possible date in order that there may 
be no lengthy delay in the handling of 
this matter by the Commission and the 
entrance of the L. A. & T. Ry. into 
Dallas, which was scheduled to take place 
September 10th. 

The Transportation Department of 
the Dallas Chamber of Commerce has 
been working on this matter since 1922, 
endeavoring to have the old Louisiana 
Railway & Navigation Co. of Texas, 
which was purchased by the L. A. &T. 
Ry. Co., operate in and out of Dallas 
direct, eliminating delay in handling of 
our merchandise in the Dallas trade ter: 
ritory to which the Louisiana & Arkan 
sas Railway Lines operate, it being be 
lieved that with the elimination of trans 
fer necessary at various break-bulk 
points there would be a saving of from 
24 to 48 hours in the handling of Dallas 
merchandise to our customers i: that ter 
ritory. 

This matter has been discussed with 
the officials of the L. A. & T. Ry. and 
they have emphasized the fac: that it i 
with the deepest regret that their en 
trance into Dallas has been delayed, and 
it is their hope that action wi!! be taken 
by the Interstate Commerce Commission 
which will enable them to operate into 
Dallas at a very early date. 


DALLAS 
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HE success of any advertisement is 
dependent upon the confidence of 
the reader in the statements that 
are made by the advertiser. Mag- 

wines of the better class have built their 
institutions through their ability to se- 
<ure and to retain the confidence of their 
readers. This is done by carefully select- 
ing the editorial matter, as the average 
reader believes what he sees in the pages 
of his favorite magazine. It is, therefore, 
natural that advertisements appearing 
alongside of the reading matter in which 
the subscriber has learned to believe is ac- 
cepted with the same spirit of confidence, 
and the advertiser benefits accordingly. 


It is a common practice among maga- 
zines to censor advertising appearing in 
their columns, and it frequently happens 
that an advertisement seen by the public 
has been changed considerably from the 
original draft. This applies to illustra- 
tions as well as to text matter, and is a 
part of the work of the publisher who 
seks to maintain the confidence of his 
readers. Due to this rigid censorship an 
advertiser is always sure of having his 
advertisement in good company. He 
knows that he will not find his product 
featured alongside some wildcat scheme, 
or some fake or questionable product. 
He knows that the type of advertise- 
ments appearing with his will be of prac- 
tically the same class as his own from 
a standpoint of display and typography, 
and that he will not be ashamed of the 
company it is in. 

Magazines carry the message to a class 
of people who are usually in a position 
tobuy. They do not circulate in poverty- 
stricken districts nor among those who 
read but little. This insures the message 
being carried into homes where there is 
a possibility of his making a sale. Here 
is also a splendid opportunity to make 
advertisements attractive through illus- 
trations that can be perfectly reproduced 
with color and through attractive type 
matter and lay-outs, as good black and 


‘white printing is just as essential to a 


well prepared magazine as anything else. 


Preferred position is always assured 
these advertisers, because the make-up of 
a Magazine permits the publisher to place 
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ow Your Selling Message Works 
Through Magazines 


By J. F. KEMPTON, Jr. 


Circulation Manager, 
HOo.Lanp’s, The Magazine of the South 


every advertisement alongside reading 
matter without crowding the pages. Pub- 
lishers who are always anxious that ad- 
vertisers receive the best possible results 
from their expenditures, take particular 
pains to see that the advertisement is 
placed as near as possible to a story or 
article on a kindred subject where such 
story or article is scheduled for publica- 
tion in the same issue. For instance, food 
products, kitchen utensils, etc., would be 
placed alongside a culinary article. Fur- 
niture, rugs, drapes, and the like would 
naturally be placed alongside an article 
on interior decorating, home furnishing, 
or something of a similar nature. Garden 
tools, hose, porch furniture, and things 
like that, belong close to articles about 
landscaping, gardening, flowers, or some- 
thing of the kind. Most stories and arti- 
cles in the average magazines start in the 
front part of the book and break over to 
back pages, the same story or article usu- 
ally appearing on from one to half a 
dozen different pages in the back of the 
magazine, and running in single or dou- 
ble column, with advertisements along- 
side. This makes the reader, who usually 
buys a magazine solely for the editorial 
matter it contains, get over into the back 
where he or she has an opportunity to 
come into contact with the advertise- 
ments. 


It is impossible actually to estimate the 
exact life of a magazine advertisement. 
It is a known fact, however, that many 
advertisers who have used coupons in 
magazines receive replies in substantial 
quantities every day for months after 
the issue containing the advertisement 
was delivered to the subscriber. A maga’ 
zine will lie around the average home, 
and be picked up by first one member of 
the family and then another, a dozen or 
so times before it is discarded. It is not 
read and thrown away. As a rule, few 
people will finish a magazine the first 
time they sit down to read it, but will 
read a while and get back to it the next 
day or the next week. Most people over- 
look many things due to haste; but maga- 
zine advertising stands little chance of 
being overlooked because most magazines 
are built for leisurely reading. The av- 
erage reader picks up a magazine when 






his mind and body are in a condition of 
relaxation and he is therefore in a recep- 
tive mood for anything that attracts his 
attention, and is a splendid prospect for 
advertisements appearing in the maga- 
zine. 

There are many kinds of magazines, 
and if the advertiser uses care in the se- 
lection of those best suited to telling the 
story of his product, he can go directly 
to the people he wants to reach, whether 
those people be men, women, or chil- 
dren as a class, or whether they may be 
people in particular lines of business, or 
in a certain social strata. There are the 
magazines made to appeal only to the 
ultrafashionable. There are those for 
each of the various trades: for farmers, 
for women only, for children, for men, 
for the type who are interested only in 
arts and sciences, for those who prefer 
racy stories, with illustrations to match, 
and those of general circulation that are 
made for the great mass of American 
families who want clean, interesting, in- 
structive literature. One of the most im- 
portant things to consider in using maga- 
zines as advertising media is the quality 
of circulation. Advertisers often fail to 
take this point into consideration, asking 
only the total number of subscribers, 
where they are, and what it will cost 
to advertise to this number of subscrib- 
ers. If the same man had the same 
amount of money to spend for cloth, he 
would not be likely to go into a store 
and ask for the greatest number of yards 
of cloth that his money would buy, but 
he would select his cloth to fit his needs. 
There are as many different grades of 
circulation as there are kinds of cloth. 
Circulation to a publication is what the 
life blood in the veins and arteries is to 
a human body, and upon the kind of 
circulation depends the success of the ad- 
vertising campaign, to no less degree than 
upon some of the other features. A most 
important feature of an advertising cam- 
paign is one that is most often over- 
looked or carelessly handled. This is the 
follow-up after the advertisement has 
appeared. It too frequently happens that 
an elaborate advertising campaign will 
be laid out and started before any con- 
sideration is given to the follow-up that 
will actually close the orders. 
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“Why Junior?” 


This word has caused a great deal of 
controversy which it might be well to 
straighten out. Many of those who are 
members of this organization have ex- 
pressed the opinion that the name in- 
dicates that it is some sort of juvenile 
outfit. Others have felt that they were 
too old to be classed as “juniors.” And 
from other quarters comes the cry that 
the very name precludes it from serious 
consideration in civic and commercial 
work, 

To begin with “Junior” does not mean 
juvenile. It is used to distinguish it 
from the parent body just as there are 
two classes of officials in large enter- 
prises. In any large community there 
are “Senior” and “Junior” organizations. 
In the former gather the older men. 
Statistics show that the average age of 
members there is over forty. The young 
men from eighteen to thirty-five are 
found in the Junior Chambers. Here 
again the fact seems to be that the aver- 


gy. HOWARD HAYDEN, President 
GEO. A. BREWER, JR., Vice President 
ED. A. HERZOG, Vice President 
ALPHONSO RAGLAND, JR,. Vice President 
GEORGE W. MARTIN, Treasurer 








age age of members is around thirty. 
This certainly precludes the thought of 
juvenility or childishness. 


The Junior Chamber movement is en- 
dorsed by the Chamber of Commerce of 
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the United States. It is encouraged and 
helped everywhere by already existin 
Chambers of Commerce. In most = 
it is a part of the parent organization 
’ in like manner as we are here a part of 
the Dallas Chamber of Commerce, |, 
many cities the Junior Chamber jg the 
live wire organization which is doing 
bigger things for the betterment of their 
community. Junior Chamber men are 
respected everywhere becaus« the leaders 
of the movement are men who have al. 
ready made great strides in the cities 
and towns from whence they come. They 
are found to be a cross section of the 
better type of manhood that is the heart 
of the hopes of the United States of to. 
morrow. They represent real buying 
power and abundant progressiveness, 


In short no one need be ashamed of 
the Junior Chamber. It is an impelling 
force in this country . It is made up of 
the type of young men with whom each 
of us is glad to associate. It is some 
thing to be proud of and glory in being 
a part. It is worthwhile. 
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“Photo by Fairchi Aerial Surveys. Incorporated 


Airplane View of Lake Dallas, Municipal Seventy-Billion-Gallon Water Reservoir, from a Height of 8,000 Feet 
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Know the Young Man 
of Dallas 


In a recent questionnaire sent to Jun- 
or Chamber members of Dallas, the fol- 
lowing facts were found. Three-fifths 
of the members turned in the completed 
questionnaire; @ total of 307. 

To be a member of the Junior Cham- 

ter, one must be within the ages of 21 
and 35. The average age of the 307 
members reporting was found to be 
97.41 years. 

There arc 127 business classifications 
found out of the entire membership of 
508. 72 members are in the insurance 
business; insurance being represented by 
a greater number of men than any other 
dassification. There is hardly a business 
or professional classification in Dallas 
that is not represented in the Junior 
Chamber of Commerce. Dallas, High- 
land Park and University Park are offic 
ially represented, also the State of Texas. 
There are barbers, aviators, publishers, 
feed mill operators, to say nothing of 
doctors, lawyers and merchants of all 
kinds. 

Of the 307 members who filled in the 
questionnaires, 299 are native born and 
§ come from foreign countries. 127 are 
Texans; 55 of which were born in Dal- 
la. Of the foreign countries, 4 were 
born in England and each of the fol- 
lowing named countries has one repre- 
sentative: Austria, Russia, Canada and 
Ireland. 

There are 168 married men and 139 
single. Ninety of the married have chil- 
dren; a total of 105 in all. One mem- 
ber has 4, two have 3, seventeen have 2 
and fifty-five have 1. 

One-half of the members attended 
college; 89 of which have degrees rang- 
ing from B. A. to Ph. D. Bachelor of 
Science leads the list with 34; 56 colleges 
and institutes are represented, including 
West Point. 

The Junior Chamber is made up of 
free thinkers and open minds as is shown 
by the following list of political affiilia- 
tions: 

Democrats - - - - - 87 
Republicans - - - - 13 
Noaffliation - - - - 106 
Independents - - - - 3 
No indication on report - 98 
We may easily say that 100 per cent 
of the total membership is deeply inter- 
ested in civic affairs as civic duty and 
civic pride prompts every activity of the 
Junior Chamber of Commerce. 


Ses 
Pb Texas gas field—there are sever- 
: others, some almost or quite as im- 
eg estimated to have 8,000 bil- 
ion cublic feet in available reserve. 


AUGUST 1930 


















of West: Teves 















The Southwest’s fastest growing 
empire, with its agriculture, live 
stock, oil, minerals, and raw ma- 
terials, has created a $100,000,- 
000 market that is directly acces- 
sible to the distributor using 
Sweetwater as his West Texas 
shipping center. 

Economical transportation is es- 
sential, and this strategic base, 
with its six railway outlets, four 
motor lines and three airlines af- 
fords RAPID as well as ECO- 
NOMICAL transportation not 


obtainable elsewhere. 


Detailed informa- 
tion and a recently 
published statistical 
booklet gladly sent 
to interested execu- 
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We have very desirable office space BD The service 
: mnt PAH NS b 
arranged with warehouse or exhibit ath ONS Pate, 
space adjacent thereto. oe) a 
orty years 
of 
experience 


facilities 
unequalled 
in the South 





Dallas Transfer & Terminal Warehouse Co. 


SECOND UNIT, SANTA FE BUILDING DALLAS 
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Have You 
Heard the 
Latest ? 


We are now dealers for 
Firestone Products, includ- 
ing FIRESTONE GUM 
DIPPED TIRES. 


Three modern ONE STOP 
SUPER SERVICE STA- 
TIONS to serve you. 


YOUNG AT 
St. PAUL 


Ross AT 
HaArRWoOoD 


Oak CLIFF 
JEFFERSON AT MADISON 


Dewitt & Washburn 
ARCHITECTS 
1228-29 Kirby Building 
DALLAS 
Members American Institute of Architects 


Sos OLD SAWS WITH NEW TEETH Bega 
Saw Number Four 
Spare the ad 
and spoil the sale 


—Old Proverb ( reconditioned ) 
f= Advertising Typography 
Dial 2-6881 
STELLMACHER & CLARK, Inc. 


FRANK ROGERS 


Photographs For All Purposes 
712 Elm Street 
Phones 2-8026, 2-8027 


Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 
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Texas Crops 


Although a distinct improvement was 


noted because of scattered rains, which 


broke long droughts, the crop outlook, 
according to reports gathered by the De- 
partment of Public Relations of the 
Southland Life Insurance Company for 
July, is generally below that of June. 
However, these rains do not appear to 
have been enough to offset the extremely 
hot weather of this year. 

Conditions in general are so varied 
that an idea of the entire State may be 
gained only from an inspection of the 
various sections. 

Northwest Texas: General condition 
of cotton fair; feed crops the same; 
helped somewhat by recent rains. 

North Texas: Average condition nor- 
mal or better. Corn suffering badly from 
heat. Also improved by recent rains. 

Northeast Texas: Cotton generally 
fair; corn in poor condition; truck crops 
fair to good. 

West Texas (El Paso to Colorado) : 
Cotton and feed crops slightly below 
normal. Section not thoroughly covered 
by rains. 

West Central Texas: Average slight- 
ly below normal. Feed, fruit and truck 
crops in better condition, helped by 
rains. 

East Central Texas: Cotton average 
normal; corn suffering; other grains and 
truck in fair condition, considerably re- 
lieved by recent rains. 

East Texas: Cotton averaging about 
80% to norinal; corn poor, and feed, 
cane and truck about normal. Northern 
section benefited by recent rains. 

South Texas: Cotton about normal; 
grain generally in bad condition; other 
crops in good condition generally. 

South East Texas: Cotton averaging 
about 70% to normal. Harvest under 
way. Rice and potatoes fair! Recent 
rains covered part of section. 

In general it may be said that business 
conditions are reported as below normal, 
with hopeful aspects depending a great 
deal on the price of cotton. Gonzales, 
Hidalgo and Cameron Counties are the 
bright spots on this months’ map, all 
three reporting excellent conditions. In 
general, South Texas counties led other 
sections in the number of above normal 
counties. 
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TWO HEARTS THAT BEAT 
AS ONE 

“Do you ever agree with your wife?” 

“I did once, when our house was 


burning down, and we both tried to get 
out first at the door!”—Nebelspalter. 





HARRY BENNETT 


COMMERCIAL PHOTOGRAPHy 
(Successor to RAYMOND StupIo) 
2108 McKinney Ave. Phone 7.4996 
We photograph anything anytime 


I The Pivotal Pore Pivotal Point 
of the 
Datias WHOLESALE Market 


WHOLESALE MERCHANTS 
BUILDING 


912 CoMMERCE STREET 


Space available in units 
of 500 to 3000 square feet 


The home of scores of wholesalers 
and manufacturers 


Phone 2-9288 


For Competent 
OFFICE HELP 


EMPLOYERS SERVICE BUREAU 





405 Santa Fe Bldg. 
| 8 Years in Dallas 


Your message is reaching the most 


discriminating men in the city when 
you advertise in these columns. 














Atlas Metal Buildings 
for Every Building Need 


Atlas Metal Works 





Dallas, Texas 
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New Chamber Activity 


Alfonso Johnson, for many years in 
the merchandising and advertising fields 
of Dallas, has assumed his duties as di- 
rector of the trade extension service of 
the Dallas Chamber of Commerce and 
is now in the trade territory giving per- 
gnal services to the retailers. The Dallas 
market which has been a blessing to the 
merchants of the Southwest for many 
years has become their salvation during 
this period when rapid turnover and 
quick service have been absolutely neces- 
sty for profitable merchandising, says 
Mr. Johnson. 

Having gained the reputation of being 
the logical market for this great territory, 
Dallas must be of every possible service 
to retail merchants, according to Mr. 
Johnson. The period when anyone could 
sll anything has gone and a period has 
arrived when only the efficient merchant 
is going to prosper; through Mr. John- 
son the Dallas market hopes to increase 
the efficiency of all retailers. Working 
through the local Chamber of Commerce, 
Mr. Johnson gives talks on business fund- 
amentals to various groups and then vis- 
its the individual stores to talk over busi- 
ness and personnel problems. The service 
is without charge to the retailer. 


In addition to the talks to the mer- 
chants, Mr. Johnson has a number of 
talks of inspiration and information for 
the salespeople; these talks being based 
on his practical experience as personnel 
manager for a large store and as the in- 
structor for the first course in personnei 
work given by the Dallas Y. M. C. A. 


Several years ago Mr. Johnson was 
United States Trade Commissioner to 
Japan and in that capacity did for the 
large importing firms of this country a 
work similar to that which he is now 
doing for the wholesale merchants of 
Dallas. 

Mr. Johnson has been closely con- 

nected with Chamber of Commerce work 
since his arrival here more than six years 
ago to become business editor of the Dal- 
las News and Journal. He was the 
originator of the one-day good will trips 
which are still continued and has been 
active on the Christmas season plans of 
the local retail marchants and is now 
a member of the legislative committee of 
the Chamber of Commerce. Mr. John- 
son was manager of the Santa Claus and 
reindeer campaign of the Dallas News 
which attracted such large crowds to 
Dallas a few years ago. 
_Mr. Johnson served two terms as pres- 
ident of the Dallas Advertising League 
and was the first dean of the Advertising 
Institute. He is a graduate of the Uni- 
versity of Missouri and studied economics 
abroad. 
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Right Here 4 modern fac- 
in DALLAS tory, comparing 
favorably with any in the 

V country, devoted to the 
manufacturing of high class 
SHOW CASES 

& STORE FIXTURES for 


all Lines of Merchandise 











From Manufacturer direct to you—at a 
saving in price and freight 


Adleta Show Case & Fixture Mfg. Co. 


1900 Cedar Springs 


DALLAS 


Telephone 7-6098 


INTERNATIONAL 
TRUCKS 


INTERNATIONAL HARVESTER COMPANY 


OF AMERICA 


405 SECOND AVE. 





PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or 
Reduced of any Written or Printed Document, 
Legal and Commercial Papers, Letters, Drawings, 
Maps, etc. 

JNO. J. JOHNSON 


1912 N. St. Paul St. 2-8067 


Con re ~ 
Pil Meaisz 


S’SOUTHWES x 
aa aaa 
Sg 
Industries Bldg. 


107 Construction 


(incorPoRATED) 





DALLAS 


Office Phone 
7-5561 


HENRY NUSS 
BOOKBINDER 
and 
PAPER RULER 


Loose Leaf and Binders 
Dallas 


416 South Ervay 








ENVELOPES 


MANUFACTURED 
BY SPECIALISTS 


Commercial Envelopes 
and Special Sizes 





HESSE ENVELOPE COMPANY of TEXAS 


DALLAS 


BARONIALS, BANKERS FLAP, CATALOG, 
CLoTH LineEpD, Corn, Crasp, DuPLEx, 
DruG, 
PENNY SAVERS, PosTAGE SAVERS, POoL- 
ICY, TIME SAVERS, THEATRE TICKET, 
Tin ENpD, SPECIALS OF ANY SIZE OR 
STOCK. 


Plain or printed 


ENVELOPE ORDER’ BLANKS, 











CincdlePect 


27589 FF Advertising ~2°°5°9 


er ” Artist ¢ Ay 


ORIGINAL DRAWINGS DESIGNED TO MEET 
SILK SCREEN PROCESS PRINTING 











YOUR PARTICULAR NEEDS. 
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S. KOENIGSBERG 


INCORPORATED 


TAILORS and 
IMPORTERS 
Now showing our 


Fall Importations 


Makers of Men’s Fine 
Wear Exclusively 


PHONE 7-1653 








1306% MAIN ST. 
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ROILRANS _ 
WISAGSAAL SRAM 


—— 


Hanway & Williams 
JAS. L. HANWAY 
Insurance in all its Branches 


208 Central Bank Bldg. 
Phone 2-3822 


S. L. EWING 
COMPANY 


TYPEWRITERS 


1606 Commerce 
2-3026 Dallas 


ZUBER & ZUBER 
Wholesale Collections 


408 Santa Fe Bldg. 
Established 1918 
C. B. ZuBER F. M. Zuser 


Cannon Ball Towel 
Supply Company 
2009 Orange St. Dallas, Texas 


Everything Furnished in the 
Towel Supply Line 


SERVICE UNEXCELLED 
Phone 2-2736 


A Complete Banking, Trust and 
Investment Service 


The 
Republic National Bank 
and Trust Co. 


Dallas, 'Texas 
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Clay Products Men 
Optimistic 

The Dallas-Richardson road is known 
all over the United States as one of the 
finest pieces of paving ever laid, accord- 
ing to word brought back to Dallas by 
Bill Hitzelberger of the Reliance Clay 
Products Co., returned from a northern 
and eastern trip. 


“Wherever paving brick men meet 
the talk invariably drifts around to the 
Richardson road,” he said, “as an ex- 
cellent example of what results from the 


proper use of brick for Paving . Ug 
of this brick has tripled in the tast twelve 
months and the success Commissioner J 
W. Slaughter had in this one road has 
played a major part in the movement, 


Increasing use of hollow tile jin the 
construction of small homes in Texas 
was reported by Mr. Hitzelberger. 

As to the clay products industry as 
a whole Mr. Hitzelberger was extremely 
optimistic, declaring he had never seen 
conditions more favorable to :n increase 
in business, especially in large construc 
tion in Dallas and in other parts of the 
Southwest. 
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Dallas-Richardson Highway 


As Others See It 


(Editorial in “Rockwall Success’) 


ARLY in the year, one hundred 
men gathered in Dallas to discuss 
the depleted condition of the 


E 


black lands of Texas. It was decided to 
send out expert and practical men to 
bring back the actual facts for consid- 


eration. The reports when interpreted 
with reference to the future develop- 
ment were amazing. 


The Dallas Chamber of Commerce de- 
cided to employ the best talent possible 
and make a major move to solve, if pos- 
sible, the problem that is before us. De- 
lapidated farm buildings, worn out farm 
implements, teams dying with age, in- 
debtedness of the farmers, no fences, 
land lying out when it should be produc- 


ing, and peonage of the farmers, are 
some of the obstacles to overcome. 

The one-crop system wherever prac: 
ticed has the same history following in 
its wake. The corn belt of Iowa, the 
wheat belt, and the cattle country all 
alike have the same fatal story. Many 
of the older states have learned better 
and have diversified and become stable 
and the farmers are enjoying prosperity 
to which they are justly entitled. 

The Dallas Chamber of Commerce is 
promising one of the greatest educational 
moves that has yet come to our people. 
That body of far seeing men are spend’ 
ing their own money, and in large sums, 
without the hope of return only as the 
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le of the black lands co-operate and 

in the end will become prosperous and 
in turn be an asset to the Dallas trade 
territory. 

Rockwall county is one of the five 
counties adjacent to Dallas that is going 
to be given the opportunity to join in 
the movement to better the deplorable 
conditions that now confront our agri 
cultural county. Already a meeting was 
held last week at the court house where 
representative farmers and business men 
of the county gathered to listen to the 
details of this movement which were pre- 
snted by Nathan Adams, John E. 
Owens, R. L. Thornton, Mr. Lawther, 
Mr. Farrar, and Mr. Orr, who consti- 
tute the committee to carry the program 
to the people. An unusual interest was 
manifested upon the part of those pres- 
ent and already a number are planning 
to incorporate the suggestions of these 
men in their farming methods. These 
men do not attempt to tell the farmer 
how to iarm. With the exception of 
Mr. Orr and Mr. Farrar, these men 
know nothing about the details of farm 
ing. Mr. Orr and Mr. Farrar are prac- 
tical farmers-—Mr. Orr now operating a 
farm north of Dallas that is making 
money and is a credit to any county. 
The Dallas Chamber of Commerce acted 
wisely by securing the services of these 
men to go out among the farmers and 
advise with them. This is the purpose 
of these men in our county and it is 
an oportunity of unusual meaning to us. 
We know that we as a farming area are 
in bad circumstances, and a visit to the 
average farm of our county will be suf- 
ficient evidence, besides the bank depos- 
its of the county is convincing to the 
fullest. 


Already a meeting was held at Royse 
last Monday night, where Mr. Orr very 
ably told of the conditions that prevailed 
in the black land belt and that we as 
farmers must change this condition, 
otherwise it will grow worse. Mr. Orr’s 
own record as a farmer is sufficient evi- 
dence to prove his ability as a farmer, 
and this record has commanded enougli 
attention to cause Mr. Orr to go as a 
member of a Federal committee to study 
the farming conditions of Europe in or- 
der that methods that have proven suc- 
cessful elsewhere might be incorporated 
here. Mr. Orr’s narrative of methods 
and conditions in foreign countries are 
Interesting and prove to us that it is not 
% bad with us after all, but that we are 
not utilizing the opportunities that are 
before us. Our methods of farming have 
not changed with the other changed con- 
ditions, and for this reason we are feel- 
ing the pressure of a strained surround- 
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Q** "310-12 NORTH AKARD ST. 


CHAIRS 
& FILING CABINETS 
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“For Every Purse or Purpose” 


Good Office Furniture 
means more efficiency 














615 Construction Bldg. 

















From Coast to Coast we 


provide service to study 


your letter problems. 7 
Let us help you today. gg 


THE EDIPHONE 





Phone 2-6976 


Fd) i | 


Edison’s New Dictating Machine 
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Hunter-Hayes Co. 


Southwestern Representatives 
HOUSTON 
DAL 





SAN ANTONIO 
LAS 





FRED L. LAKE & CO., Inc. 
Rubber Stamps 
Passenger Freight 


STENCILS 
SEALS 
METAL 
CHECKS 




















1015 Elm St. 
DALLAS 
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is Your 
PROSPECT 


What impression does 
your printing make on 
him? How effectively does 
it invite him to read? 


—= piece of printing you buy has a definite 
duty to perform for you. Keeping in mind the actual 
reason that leads you to order printing should insure 
your buying the right kind. 

More and more business men—those with an 
eye for maximum results—are finding in this plant 
the kind of printing most effective in telling their 
various stories. 

As our volume increases, the cost of quality 
printing becomes less and less . . . and our customers 

receive the direct benefits of the savings 


we are able to make. 


Telephone Dial 7-1174 


Texas Publication House. Ine. 


PRINTING INTERESTS OF R. C. DYER & COMPANY ACQUIRED APRIL 1930 


2500 McKinney Avenue at Fairmount 
DALLAS 
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ing and the farms are suffering as a re 
sult. 

Tuesday afternoon a similar meeting 
was held at Chisholm and Tuesday 
night at Rockwall, Wednesday night a 
Fate and Thursday night at Heath 
These meetings have been held for the 
purpose of getting those who are inter. 
ested in trying to better their present 
situation. Any one who has vt attend. 
ed one of these meetings and desires to 
get in on this program may see Roy 
King and make his desires known. These 
detail men from the Dallas Chamber of 
Commerce are available at all times and 
without cost to the farmer. They will 
come to your farm, advise with you, 
will loan you money at’a smull rate of 
interest to buy livestock, and help you 
with your problems. Mr. Orr had every 
difficulty in his own farming that you 
have, and he knows how to overcome 
most of them. 

It is the desire of those co-operating 
with the Dallas Chamber of Commerce 
that the farmers of Rockwall County 
give an attentive ear to this movement, 
and while it will take several years to 
grow into this movement it can be clear. 
ly seen that it will prove successful, 
Rockwall county is fortunate in being 
able to secure this first-hand assistance. 
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“Buy It Now” 


(Continued from page 7) 
paign had a most constructive effect 
upon retail trade at what is ordinarily 
one of the dullest times of the year—ac 
centuated this year by the economic up- 
set. 

“The Times Herald was careful to 
point out daily in its articles, that the 
obejctive of the campaign was merely a 
return to normal buying habits, and not 
to urge an orgy of unjustified purchases 
of unneeded merchandise. The Times 
Herald, like every other business organ’ 
ization, believes that this is a time for 
conservative operation of any business 
enterprise, including the family budget. 
On the other hand, The Times Herald 
knows, from observing the examples of 
merchants and manufacturers locally and 
nationally, that a courageous, construc’ 
tive line and sane viewpoint is invalua’ 
ble at a time like the present. It has 
been demonstrated over and over again 
during the present year that the mer 
chant or the manufacturer who has tak: 
en this sane viewpoint, and who has con 
centrated his selling effort, hacked it 
with real merchandising effort and has 
not made the mistake of ‘saving money 
on his advertising budget at the very 
time when advertising can render him 
its most valuable service, has not been 
seriously damaged by the existing busi’ 
ness situation.” 
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A vest-pocket 
will hold it. 


this Eree book 






helps make Long Distance 
like a local call... 


CH" WwouLp you like to pick up your tele- 
phone and, almost as quickly as on a local 


call, get in touch with friends, relatives, business 
associates, a hundred...two hundred... .miles away? 


Would you like to know you could do this, not 
only in emergencies, but on ordinary social and 
business calls?. . . 


You can do it, in practically every case.* 


It’s easy. All you have to do is give the num- 
ber of the out-of-town telephone you are calling. 


Knowing the number saves the operator the 
time of looking it up in the directory, and enables 
her in most cases to ring the telephone almost 
as quickly as if it were in your own town 


*Statistics show that on 8 out of every 10 of these long distance calls 
the person calling is connected to the called telephone while he holds 
the line. On the shorter distances — up to 500 miles — the proportion 
as even greater. 


BUSINESS OFFICE, 
SOUTHWESTERN BELL TELEPHONE CO., 
CITY 

I would like to have the telephone numbers of the 
following out-of-town people. Also, please tell me what 
it would cost to talk to them by “‘long distance.’ 


NN I cocci act Ach odes censnntves ntsonreaocampideie neuasorve 
2 ee eae tse soe veanesecaraneaatis 


Tebepsomns NOs si eicssssscsonsescvvne esa socoonsnsstaovgsabon seeceessconasse 
(Write names below) 


a a eI eres eased cae ntnacbaa tapapustiee 





I ses sac tic cies scene ccs ness wens ek kipxcns SOMME cuss eataenseaner dow erennise 





To make it easy for you to use 
this speedy method, we will supply 
you, if you wish, with an ‘‘out-of- 
town number book,”’ listing the 
names and addresses of your out-of- 
town friends, relatives, business associates, and 
telling you how much it will cost to talk for 
three minutes to each. 


THIS BOOKLET IS FREE 


To obtain one, simply write on the coupon the 
names and addresses of three or more persons in 
other cities whose telephone numbers you would 
like to keep handy. Then mail or bring the list 
to the office of the telephone company. 





We will obtain the numbers for you, enter 
them with the other information in your own 
private long distance telephone directory, and 
mail it to you promptly. 





Name... 


Street... 












Street... 
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LET'S PUT THE TRINITY TO WORK 


The growth and develapwunt of | 
a city or country depends upon 
transportation. 


We need a waterway to the Gulf--- 
why not put the Trinity to work and 
place Dallas in position to meet 
competiton. 


This is absolutely necessary if Dallas 
isto be the first city of the Southwest. 


This advertisement is run to make 
more people think about the im- 
portance of this necessary project. 


MANUFACTURING STATIONERS, PRINTERS, 
LITHOGRAPHERS, OFFICE OUTFITTERS 
Commerce , , to Jackson , , , , at Poydras 














